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Ignite Your Sales with Sensory
Branding

Product Positioning andt8sabdanded with them E
space in the customer Ofs r
Sell, sell, sell! Thatdés the end goal of youl
mar keting efforts. ButSgasbrmpgByanondi pgoduct
nto the customer6s cart is seldom a direct
ine from |l ocating the pffodalulctmd oarmpd ric hfasr el .
it. Thatoés where promot inong hen treernse nbhee . Il nvollve
mar keting equation. The obyrecdarisBeajpdm n Frankl | n
promotion is to move customers through
‘Ahe foll owing phases: Moaswasmakbsspecialty flooc
Awareness> Beliefs> Atortddeect farm mar ket s|] dc
Purchasing Intentions>mBukehiareg. budgets to elst e
However, i f youdre marjet
Getting the first saleyos baeatthbudi saphatijady
repeat customers is thenmang pfofheablee senJsor
goal . Repeat customersbdandtyoegupredadtdi - Calpi't
t1 onal mar keting resousersoryYoaspemat kedbf ngoufr r
goal then is to establ asbelevateéebthadpuwthhs] ng
cust omer s. Branding isfohecusteoméra. name,
term, symbol or design to give a product a
uni que identity in theSmgkkgthhlyaee pelrfceynaumnmf] al
product comes to mind whéeormastomepsopl e reclei\
think about purchasingThhat megpe 9o6uphcldoascd o] p
| 2y oy dzSR Ay t

The University of Maryland Extension programs are open to, gey pexsocoamwnd, wislekumabt odi ®atiami onat epagy
ancestry, national origin, marital status, genetic information, political affiliation, and gender
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